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FORDHAM BUSINESS MAGAZIN

In September of 2013, Fordham University’'s Marketing Communications
department engaged SJVINY Design to design and produce the Fall 2013 issue
of the Fordham Business Magazine.

Since then, we have collaborated on 3 additional issues of the magazine and
are now beginning work on the Fall 2015 Issue.
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FORDHAM BUSINESS MAGAZIN

Maintaining the brand. And raising the bar.

When we began work on the Fall 2013 issue, we were careful to be respectful of the "baseline” visual
expression that had been established for previous issues of the Fordham Business Magazine while striving
to raise the bar, and provide thoughtful, well-crafted and engaging editorial solutions that resonate with
the magazine’s readership.

Through the development of intelligent visual concepts for the feature stories, and refinement of the
general design formatting of the publication’s various departments, the magazine continues to inform and
engage, providing its readers with content of both relevance and substance.
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A half-centary ago, a Tour-year college degree dislinguished
you from your peers. No longer. Undergraduate education
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GYBERGRIME:
CONFRONTING
THE NEW
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Addressing a Sikcon Yalley conference on cybersecarity in
Felbwuary, President Barack Obama called cyberspace the
“mew Wild Wesl.™ Aller more than a year of high-profile data
breaches in which outisw hackers exposed the sensilive
persoual or inascial daia of fens of mlions of Amencans,
the President’s analoqgy scemed especially apt.
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An independent design and brand consultancy led by creative director and
principal, Stephen Visconti, SJVINY Design blends classic design elegance with
equal parts strategic insight and compelling storytelling, helping to build and
shape brands for significant clients such as Ameriprise, Clarion Partners,
CBRE, Mack-Cali Properties, Merrill Lynch, Morgan Stanley and UBS.
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FOR MORE INFORMATION REGARDING
OUR BRANDING, DESIGN, AND STRATEGIC
MARKETING CAPABILITIES, PLEASE
CONTACT:

STEPHEN J VISCONTI
CREATIVE DIRECTOR/PRINCIPAL

9147431516 T
917 548 2373 M

svisconti(dsjvnydesign.com
sviscontid8dgmail.com

8 Yorkshire Ct
Croton on Hudson, NY 10520




